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ABSTRACT 

New  media  emergence  created  a  new  theoretical  framework  to  the  sociological  concepts.  The  new  world  of 
information  created  a  space  to  understand  the  basic  concepts  with  different  prospects.  Digitalization  of  content  switched 
the  mass  media  theories  to  the  online  environment  and  this  shift  opened  up  the  way  to  encounter  the  existing  theories. 
This  study  is  constructed  on  the  conceptual  framework  of  Social  Capital which  was  recently  studied  in  an  offline 
context.  Social  networks  crafted  i Social  Capitalization’  within  the  online  users  after  the  advent  of  Facebook,  Twitter  etc. 
and  tremendous  opportunities  to  explore  social  relationship  building. 
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INTRODUCTION 

SOCIAL  CAPITAL:  A  CONCEPTUAL  FRAMEWORK 

The  concept  of  ‘social  capital’  emerged  from  the  sociological  background  that  simply  means  “the 
investment  in  the  social  relations  with  expected  returns ”.  This  notion  has  been  also  studied  throughout  the  years  for 
social  relations  between  the  political  parties.  The  concept  developed  in  the  social  sciences,  but  now  has  emerged  in 
new  media  studies  also.  ‘Social  capital’  a  word  that  first  stretch  our  mind  toward  ‘Capital’  i.e  cash  or  property. 
Capital  means  the  wealth  of  a  person.  But  when  we  talk  about  Social  Capital,  it  means  ‘wealth  of  social 
relationship’  or  the  ‘tangible  substance’  that  is  count  in  our  daily  life  to  develop  our  living  and  growth  at  the  same 
time. 

Development  of  the  interactive  media  changes  the  social  structure  of  the  society  and  relationship  between 
the  individual.  International  and  intra-national  relation  are  effecting  by  the  use  of  new  media.  This  new  tech-savy 
generation  is  connecting  with  their  peers  by  different  mass  media  tool.  The  connection  through  these  channels 
makes  a  difference  in  the  structure  of  social  relationship.  Now  the  other  kind  of  social  capital  is  building  where 
media  play  a  great  role  specifically  ‘Social  media’.  But  firstly  we  should  understand-  what  is  social  capital  ?  Social 
capital-  In  Coleman’s  view  in  relatively  ‘close  network  participation’  that  will  interact  in  more  than  one  arena, 
which  helps  to  create  the  condition  for  generating  social  capital.  (Whiteley,  1999).  There  are  more  argue  to  be 
discussed  on  the  theme. 

Definition  of  Social  Capital 
According  to  Bourdieu  Definition 

“ Social  capital  is  sum  of  the  resources  actual  and  virtual  that  accrue  to  an  individuals  or  a  group  by  virtue 
of  possessing  a  durable  network  of  more  or  less  institutionalized  relationship  to  mutual  acquaintance  and 


www.tivrc.org 


editor  @tjprc.  org 


Original  Article 


10 


Dr.  Kusham  Lata  &  N.  Sushil  K.  Sigh 


recognition”  ( Bourdieu ,  1992). 

Putnam  (1993)  Defined  it  as 

“features  of  social  organization,  such  as  trust,  norms  and  network,  that  can  improve  the  efficiency  of  the  society 
by  facilitating  co-ordinated  action”  (Whiteley, 2000). 

Krishan  (2000)  Explained  the  Term  as 

“The  term  social  capital  refers  either  to  the  capacity  of  an  individual  to  obtain  valued  material  or  symbolic  goods 
by  virtue  of  his  or  her  social  relationship  and  group  membership  or  to  the  capacity  of  a  plurality  of  person  to  enjoy  the 
benefit  of  collective  action  by  virtue  of  their  own  participation,  trust  in  institution,  or  commitment  to  established  ways 
doing  things”  (Ritzer,  2005.) 

The  basic  idea  of  social  capital  is  that  a  person’s  family,  friends  and  associates  constitute  an  important  asset  who 
makes  a  social  unit.  Connection  with  our  neighbor  and  other  people  related  to  us  satisfy  our  social  need  and  these  social 
relationships  improve  the  condition  of  the  whole  community.  Social  capital  is  built  around  trust,  norms  and  obligations. 
Trust  on  our  fellow  mates.  “In  social  structure  information  flow  is  governed  by  users  (prod-user)  and  sustains  within 
trusted  network,  depends  on  collective  action  through  the  help  of  social  norms  to  establish  interaction  for  the  betterment  of 
individual.” 

Glenn  Loury  (7977)describe  social  capital  as-  social  context  in  which  people  achieve  something  through  their 
social  network.  People  are  strongly  influenced  by  the  other  peer  group  to  grow  up  in  the  society.  Loury  also  talked  about 
the  social  division  which  is  the  part  of  society  and  also  have  an  impact  on  it.  Financial  power  of  the  individual  divided 
them  in  different  class  i.e.  upper  class,  middle  class  and  lower  class.  This  division  affects  the  relationship  of  the  people. 
Inequality  between  the  people  encourages  them  to  be  equal  and  achieve  some  power.  In  this  situation  social  networks  and 
vulnerable  associations  help  to  grow  up.  Networks  play  a  vital  role  in  the  society  and  without  social  connection  an 
individual  never  gain  economic  capital.  Social  capital  and  economic  capital  are  interlinked  with  each  other  (Bourdieu, 
1986). 

Pierre  Bourdieu  was  the  first  to  conceptualize  social  capital  in  sociological  manner.  His  notion  is  also  related  with 
the  Loury’ s  view.  This  definition  is  itself  in  similar  to  other  definition  is,  such  as  we  will  see  in  Coleman’s  concept  of  the 
social  capital  where  he  also  called  it  a  voluntary  associations  of  the  people.  They  benefits  through  their  mutual 
relationships.  Bourdieu  defines  the  social  capital  as  the  cold  realities  of  social  inequality.  He  identifies  three  dimensions  of 
capital-  economic,  cultural,  and  social  (Bourdieu,  1986).  These  forms  of  capital  are  interlinked  with  each  other.  Economic 
and  cultural  capital  could  not  be  possible  without  social  capital,  which  is  unformed  or  less  tangible. 

Bourdieu  emphasis  on  the  actual  or  potential  ideas  or  resources  between  the  relationships.  He  also  emphasis  on 
the  power  function  of  the  people  i.e.  social  relation  that  increase  the  ability  of  individual  to  advance  his  interest.  Social 
capital  becomes  a  resource  in  the  cultural  and  economic  development. 

Social  capital  generates  human  capital  through  social  support  (Coleman,  1988).  Coleman’s  view  of  the  social 
capital  in  social  context  is  related  with  the  Loury’ s  view  of  social  structure  but  he  more  talked  about  the  social  norms, 
rules,  and  obligation  followed  by  the  society.  According  to  the  social  structure  there  could  be  different  entities  in  social 
capital.  We  cannot  say  that  only  in  a  particular  situation  social  capital  built.  It  could  be  originate  in  any  condition  any 
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place,  any  situation  and  any  social  structure,  where  one  believe  on  the  others.  Any  group  or  community  in  the  society  may 
be  a  social  structure  where  social  capital  can  take  place.  Every  social  field  has  a  profile  of  its  own  and  every  social 
structure  have  some  obligation,  expectation  and  trust  in  their  relationships.  Coleman  also  defines  the  flow  of  information 
between  the  social  networks.  People  acquire  information  through  their  social  connection  and  there  is  always  some  potential 
in  social  relation  for  information.  This  information  exchange  between  the  networks  constitutes  a  powerful  form  of  social 
capital. 

Another  area  where  social  relation  exist  is  ‘effective  norms’  found  in  the  closure  network.  Social  norms  also  arise 
the  positive  effect  within  the  external  condition.  Other  researchers  also  follow  this  concept  and  one  of  the  earlier  to  define 
this  concept  in  broad  and  communication  perspective  is  Robert  D.  Putnam  (2000)  who  defined  social  capital  in  two  forms- 

(1)  Relational  social  capital  (2)  Institutional  social  capital.  Relational  social  capital  refers  to  obtain  valued 
material  from  the  social  relationships  or  any  group  membership.  Institutional  social  capital  is  the  capacity  of  an  active 
participation  in  social  activities  by  the  group  of  the  people  or  individual.  Social  participation  and  trust  on  any  institutions 
can  help  a  person  to  grow  up. 

Putnam  also  attempted  an  expansion  of  meaning  of  norms,  trust,  and  obligation  and  spread  this  notion  more 
widely.  He  talked  about  the  “generalized  trust”.  In  the  modern  world  we  need  to  develop  trust  among  the  relationship  to 
live  the  sphere  based  on  familiarities.  Voluntary  associations  are  dealt  with  sole  source  of  trust.  He  generalized  the  view 
that  factor  behind  the  economic  and  governmental  effectiveness  is  the  active  participation  of  the  civic  community  and  trust 
is  more  a  positive  value  with  the  respect  to  development.  Coleman  also  emphasis  the  notion  that  more  the  social  capital 
use,  more  the  trust  grow  (Coleman,  1988).  The  form  of  social  capital  is  self-reinforcing  by  nature.  Various  circle  in  society 
expressed  as  distrust,  breaking  of  the  norms,  avoiding  one’s  duties,  isolation. 

Social  norms  are  belief  about  what  is  acceptable  in  social  context.  Social  norms  are  the  rules  that  a  group  uses  for 
appropriate  and  inappropriate  values,  beliefs,  attitude  and  behavior.  Norms  are  cultural  phenomenon  that  prescribe  and 
proscribe  behavior  in  specific  circumstances.  Without  norms  it  is  hard  to  imagine  how  interaction  and  exchange  between 
strangers  take  place  at  all.  The  social  norms  is  refers  to  what  one  should  do  and  don’t  do  in  a  given  situation  (Dubois, 
2003). 

Finally  social  capital  thus  has  component  like-  it  is  first  a  resource  that  is  connected  with  groups  of  people  and 
social  networks.  Membership  of  groups  and  involvement  in  social  network  develops  and  improve  the  social  position  of  the 
people.  Political  parties,  organizations,  trade  union,  educational  groups  etc.  are  the  example  of  traditional  social  capital. 
But  we  will  study  the  social  capital  in  modern  context  where  internet  has  change  and  affect  the  social  life  of  the  individual 
very  much  with  more  interesting  and  participatory  features.  Social  media  has  opened  the  way  to  rethink  about  the  social 
relationship  building  and  the  way  in  which  social  connection  will  be  improved.  So  in  modern  context  social  capital  could 
be  defined  by  the  researcher  as-  “active  participation ,  virtual  connectedness  of  mutual  relationships  and  information 
acquisition  between  diverse  groups ” 

Facebook  use  and  Social  Capital 

As  far  as  Facebook  is  concerned  social  capital  grow  among  individual.  In  the  last  few  years  in  India  social  media 
helps  to  mobilize  the  masses.  Research  studies  conducted  on  the  use  of  social  media  indicated  that  human  relation  are 
building  and  bridging  through  the  use  of  social  networking  sites.  Facebook  mobilize  the  different  groups,  races  and  religion 
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.  The  use  of  online  media  change  the  overall  attitude  of  the  surfing  internet.  In  social  context  facebook  create  a  wide  space 
to  interact  people  at  large  scale  on  social  interest,  political  and  economic  affairs.  Facebook  is  a  general  social  networking 
site.  It  is  famous  primary  for  the  self-disclosure  by  the  users.  Self-Disclosure  is  the  revealing  of  the  personally  relevant 
experience,  thoughts,  and  feelings  to  other  (Tian,  2011).  Self-disclosure  is  essential  to  the  development  and  maintenance  of 
close  relationships.  People  who  are  able  to  disclose  their  true  self  are  more  likely  to  form  relationship  with  others. 
According  to  Derlega  and  Chaikin  (1977),  individual  do  not  engage  in  self  disclosure  until  trust  has  been  established 
between  them  because  of  the  potential  leak  of  the  intimate  information  to  mutual  acquaintances  and  the  possibility  of  being 
ridiculed  or  rejected.  That  why  facebook  has  trusted  contact  having  billions  of  users  online  and  helpful  to  create  social 
capital  through  more  diverse  social  resources. 

Negative  Impact  of  Facebook 

There  are  always  advantage  and  disadvantage  of  a  medium  by  its  functions.  Human  behavior  is  not  static  that’s 
why  every  network  has  it  limitation  to  effect  the  mind  of  the  people.  Some  of  the  users  may  take  it  for  positive  action  and 
on  the  other  it  may  negatively  harm  the  users.  It  depends  on  particular  personality  how  they  use  the  medium.  Collective 
action  could  generate  by  the  use  of  social  networking  site  and  also  could  target  somebody  for  destruction. 

According  to  a  research  study  conducted  in  Missouri  University,  Psychologist  concluded  that  a  person’s  facebook 
profile  may  reveal  the  mental  illness  that  might  not  be  emerged  in  psychiatrist  session.  Social  media  activity  that  person 
chose  to  conceal  exposed  information  about  their  psychological  state  ( TOI ,  2013). 

Facebook  has  the  positive  as  well  as  negative  impact  on  the  society.  On  the  one  hand  it  connect  the  people  for 
betterment  and  valuable  relation  building,  on  the  other  hand  it  brings  difficulties  for  most  of  the  people.  Fake  profile  and 
hacking  of  account  disturb  users  by  posting  explicit  content.  Cases  had  registered  under  section  -66(A)  of  IT  Act  on  the 
comments  given  by  Facebook  users  on  the  wall  posts  or  by  any  other  gesture  on  SNS.  The  most  hiked  case  on  Facebook 
sharing  was  registered  in  Mumbai  in  2012,  when  two  girls  from  Palghar  gave  an  innocuous  statement  that  was  posted  by 
Shaheen  Dhada  on  her  Facebook  account  on  November  18,  2012  after  the  death  ofBal  Thackeray.  Another  girl  was 
charged  for  liking  the  post.  The  girl  simply  post  - 

“Every  day  thousands  of  people  die.  But  still  the  world  moves  on.  Just  due  to  one  politician  dead,  a  natural  death 
everyone  just  goes  crazy.,  they  should  know.  We  are  resilient  by  force  not  by  choice.  When  was  the  last  time  did  anyone 
show  some  respect  or  even  a  2mins  silence  for  Shaheed  Bhagat  Singh,  Azad,  Sukhdev  or  any  of  the  people  because  of 
whom  we  r  free  living  Indians. ..respect  is  earned  not  given  and  definitely  not  forced.  Today,  Mumbai  shuts  down  due  to 
fear  not  due  to  respect!!”  ( The  Economic  Times,  2015) 

These  words  had  taken  the  girl  in  to  trouble  only  because  of  the  facebook.  The  women  were  earlier  booked  for 
hurting  religious  sentiments  under  Section  295A  of  the  Indian  Penal  Code,  along  with  Section  66A  of  the  Information 
Technology  Act.  The  question  here  rises  against  the  freedom  of  speech  and  expression  on  social  media  and  after 
compressing  the  issue  by  people  case  was  discharged.  Information  Technology  Act  sec-  66  (A)  amended  after  that  to 
secure  the  uses  of  Facebook. 

Every  day  we  encounter  with  lots  of  cases  that  affected  the  people  because  of  the  heavy  usage  of  Facebook.  A  girl 
from  Bangalore  hang  herself  after  rejected  to  chat  on  facebook  by  her  boyfriend.  Who  mislead  her  and  present  himself  as 
what  exactly  he  was  not  (TOI,  7th  Nov.  2013).  Another  incident  was  happed  in  Delhi  where  a  new  born  baby  sold  three 
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times  in  10  days  on  Facebook  by  his  grandmother  and  other  persons  ( The  Hindu,  2013).  Fake  accounts,  Pages,  content  and 
missing  news  is  floating  on  the  Facebook  to  catch  the  user’s  attention.  The  site  has  both  kind  of  content  that  negotiate  the 
happening  around  us.  It  has  the  ability  to  bring  change  through  trusted  contacts  and  also  can  ruin  the  life  of  peoples  by 
misinformation.  Strong  reactions  were  recorded  on  many  facebook  posts  and  this  approach  also  activated  the  mind  of  other 
passive  users. 

Finally  to  conclude-  this  study  is  formulate  to  understand  some  basic  question  about  Facebook  use  and  its 
implication  to  build  or  bridging  of  social  capital  of  a  human  being.  The  main  question  arise  that  how  do  we  engage  on 
facebook  and  what  is  reason  to  use  the  facebook.  This  is  a  deep  study  on  the  content  of  facebook  users.  Therefore,  as  a 
logical  extension  of  above  described  area,  it  is  necessary  to  look  out  major  consequences  of  using  the  site;  social  media 
nowadays  play  a  fundamental  role  for  societal  changes  and  for  personal  relationship  improvement  as  well.  However,  many 
studies  have  been  carried  out  on  this  nascent  topic  and  on  the  modern  interconnection  between  new  media  and  social 
media,  the  actual  effectiveness  of  social  media  usage  especially  social  relations  building  is  important  to  study.  The  present 
topic  was  chosen  for  the  study  as  emerging  of  social  media  in  India  too.  When  Facebook  was  on  its  initial  stage  and  people 
were  learning  how  to  use  social  media,  the  radical  change  takes  place  rapidly  because  of  the  highly  acceptable  technology 
which  is  interesting  and  easy  to  use.  In  a  short  span  of  time  it  went  popular  medium  for  interaction  so  the  need  to  study  a 
new  medium  of  communication  ruminate.  The  power  of  SNS  made  it  a  self-propagation  tool,  information  acquisition 
centre  and  also  an  entertainment  seeking  platform  for  the  vast  audience.  So  the  present  study  explored  the  working  of  a 
social  networking  site  by  particular  users. 

Theoretical  Background  of  the  Study 

For  every  research  it  is  necessary  to  have  a  theoretical  background  for  conceptualize  the  broad  objectives.  The 
approach  for  this  research  is  on  the  theory  of  ‘Social  Capital’  that  has  been  followed  throughout  the  years  to  measure  the 
social  relationship  building  on  sociological  perspective.  Advent  of  the  new  media  specifically  ‘social  media’  re¬ 
conceptualizes  the  term.  Many  Researchers  found  that  social  media  has  increased  the  social  capital  of  individual  (Ellison, 
Steinfield,  &  Lamp,  2006,  Valenzuela,  Park,  and  Kee  2009).  Especially  Facebook  provide  a  platform  to  people  to  gather 
online  and  helpful  in  building  and  bridging  social  capital  through  social  resources  which  is  available  online  easily.  As 
Putnam  (2000)  suggests  in  his  study  social  capital  has  three  main  factors  -  Social  Network,  Social  Norms  and  Social  Trust. 
These  are  basic  component  to  understand  the  term  and  for  this  study  these  factors  identified  to  examine  the  online  usage  of 
the  social  networking  sites. 
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Table  1 


Social  Norms 

In  the  process  of  socialization  human  behavior  plays  a  significant  role  in  building 
relationship  among  the  individuals  in  the  community  or  society.  This  follows  certain 
norms  which  characteristic  and  customary  in  the  society.  This  social  behavior  can  be 
called  social  Norms.  James  Coleman  (1988)  define  that  social  norms,  obligations  and 
rules  followed  by  individual  in  social  and  cultural  context  subjects  to  fulfill  their  goals. 
He  also  claim  that  norms  reinforced  by  social  support,  status,  honor  and  other  rewards. 
Putnam  (1993)  described  about  the  main  feature  of  social  life  as-  network,  norms  and 
trust  -  that  enable  participant  to  act  together  more  effectively  to  pursue  shared  objective. 
Dubois  (2003)  defined  norms  as  whatever  most  members  of  a  given  group  do  or  think. 

Social  Trust 

Interaction  between  the  close  networks  in  daily  life  by  the  same  group,  class  or 
community  generates  reliability  on  each  other.  In  social  context  this  reliability  on  each 
other  can  be  called  social  trust.  Trust  is  an  essential  ingredient  to  formulate  the  human 
relationship.  Trust  on  other  is  more  important  to  build  a  healthy  relationship. 
Durkheimian  defined  trust  as  Thick  Trust’  which  is  generated  through  the  tight  and 
intensive  networks  between  the  people.  Trust  formed  in  total  institution  such  as  family, 
neighbor  and  close  relationship  in  same  group.  Tocqueville  describe  that  in  modern 
society  does  not  generate  the  ‘thick’  trust  but  ‘thin’  trust.  It  means  that  social  contact 
between  loose  ties  and  voluntary  associations  also  generates  trust.  Putnam  (1993)  also 
said  that  ‘people  who  join  a  group  who  trust  and  that  ‘the  causation  flows  mainly  from 
joining  too  trusting’  (Newton,  1999).  Uslaner  (2002)  consider  social  trust  as  a  stable  trait 
determined  by  socialization  process.  Trust  is  built  upon  imperfect  knowledge. 
(Valenzuela,  park,  kee,2009).  According  to  this  research  the  detailed  information  of  the 
social  network  user  about  their  contact,  basic  information,  interest,  likes  etc.  develop  a 
norm  of  trust.  Trust-described  by  the  researcher  as  the  expectation  arises  within  the 
society  that  based  on  corporative  behaviour  and  commonly  shared  social  norms.  In 
online  environment  no  actual  transaction  takes  place  so  it  become  difficult  to  measure 
the  content  but  the  trust  can  be  generated  through  social  relations.  (Warren  et  al.  2014) 

Social  network 

In  society  there  are  some  nodes  to  connect  every  individual  through  there  interpersonal 
connections.  These  nodes  are  called  social  network.  The  concept  of  social  network  has 
emerged  as  a  key  technique  in  the  modern  sociology.  It  has  also  gained  a  significant 
following  in  the  anthropology,  biology,  communication  studies,  and  has  become  a 
popular  topic  of  study.  George  Simmel  was  the  first  who  used  the  term  ‘social  network’ 
in  his  work.  He  called  the  social  network  as  the  number  and  the  type  of  people  with 
whom  we  associate,  and  connection  among  and  between  the  people  {Allan,  2007).  Social 
network  have  also  been  used  to  examine  how  organizations  interact  with  each  other, 
characterizing  the  many  informal  connections  that  link  executive  together,  as  well  as 
association  and  connections  between  individual  employees  at  different  organizations. 
For  example,  power  within  organization  often  comes  more  from  the  degree  to  which  an 
individual  within  a  network  is  at  the  center  of  the  many  relationships  than  actual  job 
title.  ( Mathur ,  2011).  So  this  research  is  decorated  around  these  three  factors. 

Social  exchange 

Social  exchange  is  a  concept  of  transaction  of  resources  through  interpersonal 
relationships.  In  social  context  relationship  can  be  seen  as  interactions  in  which  the 
action  of  one  actor  during  process  takes  into  account  the  action  of  the  other  actors. 
Social  exchange  is  more  than  social  interaction  because  this  has  an  added  element  of 
resource  transaction.  George  Homans  (1958)  define  it  as  ‘interaction  between  people  is 
an  exchange  of  goods,  material  and  non  material’.  The  interest  of  the  two  actors  on 
continuing  the  interaction  and  the  main  focus  of  the  social  behavior  is  on  gain  (value). 
The  relationship  between  the  individual  is  most  important  here.  With  the  help  of  power 
distribution  one  can  get  the  maximum  gain. 

The  social  exchange  of  massages  has  become  so  affordable  for  the  individual  in  new  media  environment  that 
everyone  has  the  facility  to  grow  up  in  society  by  maximum  use  of  its  resources.  Another  factor  that  is  creating  social 
capital  is  the  quest  for  social  recognition.  Social  media  has  given  that  platform  to  the  users  to  establish  identity  online  with 
the  help  of  offline  foundations.  After  go  through  the  literature  these  main  factor  were  found  to  conceptualize  the  social 
capital  in  term  of  facebook  usage. 


Impact  Factor  (JCC):  2.8058 


NAAS  Rating:  2.52 


Social  Capitalization  of  the  Users  of  Facebook 


15 


( This  model  is  drawn  after  empirically  reviewing  the  literature  on  the  concept  ‘ Social  Capital ) 

Figure  1:  Graphic  Representation  of  Social  Capitalization  of  Facebook 


METHODOLOGY 

The  Broad  objective  is  to  study  the  participation  in  social  and  popular  issues  from  time  to  time  and  to  study 
general  social  network  behaviour  of  facebook  users. 

Content  Analysis 

To  study  the  massage  of  the  media  channels  content  analysis  is  the  best  method.  For  this  research  content  analysis 
adopted  as  the  method  to  empirically  investigate  the  content  of  social  media.  This  is  included  the  text,  images,  video  and 
audio  format  of  the  content  of  social  networking  site  ‘Facebook’.  The  basic  quality  of  content  analysis  is  quantitative 
analysis  of  the  material  found  in  any  form  but  for  this  study  both  quantitative  and  qualitative  techniques  is  adopted  to 
simplify  the  phenomenon.  Sample  size  for  the  research  was  300  hundred  users  of  facebook  collected  through  the  original 
profile  of  the  researcher. 

Systematic  Random  Sampling 

Systematic  random  sampling  is  a  practical  way  to  select  every  ith  item  from  the  list.  So  for  this  study  every  4th  day 
from  the  list  has  been  selected  because  six  months  data  was  not  convenient  for  data  analysis.  Each  day  lots  of  posts  were 
shared  by  the  users  on  facebook  and  the  previous  posts  also  appeared  again  in  the  newsfeed  whenever  a  mutual  friend  likes 
or  comment  on  that.  Repetition  of  content  emphasizes  the  researcher  to  set  a  limit.  Content  has  been  formulized  in  Nominal 
scale  and  all  parameters  has  construct  in  numbers  to  calculate  the  percentage.  Maximum  parameter  has  been  developed  by 
the  researcher  and  some  of  the  parameters  have  taken  from  the  other  studies. 

Data  Analysis 

The  following  table  represents  the  relation  between  profile  photo  of  the  users  adopted  to  display  on  their  facebook 
page  and  the  gender  mentioned  in  the  profile. 
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Table  2:  Categories  of  the  Profile  Photos  and  Gender  Mentioned  by  the  users  of  Facebook 


Profile  Photos  and  Gender  Mentioned  by  the  users  of  Facebook 

Profile  Photo  of  the  user 

Gender  Mentioned 

Male 

Female 

Total 

Original 

Count 

183 

74 

257 

%  of  Total 

61.0% 

24.7% 

85.7% 

Public  figure 

Count 

3 

3 

6 

%  of  Total 

1.0% 

1.0% 

2.0% 

Emoticons 

Count 

0 

2 

2 

%  of  Total 

0.0% 

0.7% 

0.7% 

Nature 

Count 

1 

4 

5 

%  of  Total 

0.3% 

1.3% 

1.7% 

Fictitious  characters 

Count 

0 

5 

5 

%  of  Total 

0.0% 

1.7% 

1.7% 

Formatted 

Count 

3 

11 

14 

%  of  Total 

1.0% 

3.7% 

4.7% 

Anonymous 

Count 

6 

1 

7 

%  of  Total 

2.0% 

0.3% 

2.3% 

None 

Count 

1 

3 

4 

%  of  Total 

0.3% 

1.0% 

1.3% 

Total 

Count 

197 

103 

300 

%  of  Total 

65.7% 

34.3% 

100.0% 

( Source :  primary  data ) 


While  undergoing  through  the  data  it  is  found  that  majority  of  the  user  have  ‘original  picture’  on  their  profile  that 
is  of  the  total  of  male  and  females  (85.7  percent)  and  males  used  original  profile  pictures  more,  (61.0  percent)  compared  to 
females  (24.7  percent).  Other  than  original  we  have  the  function  to  choice  any  photo  recorded  in  our  device.  ‘Formatted 
photos’  were  also  uploading  by  the  user  in  form  of  formatted  quotations  and  other  picture  with  written  words  (4.7  percent). 
Females  were  found  much  used  the  ‘formatted  photos’  (3.7  percent)  then  the  males  (1.0  percent). 

Conclusions-  Presenting  himself/  herself  on  the  facebook  decides  how  a  user  wants  to  connect  on  social 
networking  site.  If  he/she  uploads  their  ‘original  photo’  they  wish  to  connect  with  original  identity.  If  they  are  uploading 
other  type  of  picture  they  might  be  conscious  of  using  the  site.  Males  are  leading  in  the  category  of  depicting  original 
display  picture  than  females.  They  are  more  likely  to  hide  their  identity  and  used  ‘formatted  photos’. 
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Table  3:  Cross-Tabulation  between  ‘Topic  of  the  Status  update’  and  ‘Subject  of  the  Post’ 


Topic  of  the  Status  update  and  Subject  of  the  Post 

Topic  of  the 
Status  update 

None 

News 

Element 

Entertainment 

Personal 

Comments 

Unfiltered 

News 

Massage/ 

Appeal 

Promo  dona) 

Other 

Total 

Self- 

presentation 

0 

93 

235 

137 

0 

10 

0 

0 

475 

0.0% 

4.5% 

11.5% 

6.7% 

0.0% 

0.4% 

0.0% 

0.0% 

23.2% 

Social  issue 

0 

no 

35 

76 

100 

33 

0 

0 

3  54 

0.0% 

5.3% 

1.7% 

3.7% 

4.9% 

1.6% 

0.0% 

0.0% 

17.3% 

Political  issue 

0 

28 

22 

21 

15 

16 

5 

0 

107 

0.0% 

1.3% 

1.1% 

1.0% 

0.7% 

0.8% 

0.2% 

0.0% 

5.2% 

Health  issue 

0 

35 

0 

15 

10 

5 

0 

0 

65 

0.0% 

1.7% 

0.0% 

0.7% 

0.5% 

0.2% 

0.0% 

0.0% 

3.2% 

Education 

0 

67 

0 

5 

14 

0 

0 

0 

86 

0.0% 

3.2% 

0.0% 

0.2% 

0.6% 

0.0% 

0.0% 

0.0% 

4.2% 

Cinema  Songs 

0 

4 

45 

9 

0 

0 

0 

0 

59 

0.0% 

0.2% 

2.1% 

0.4% 

0.0% 

0.0% 

0.0% 

0.0% 

2.9% 

Poetic 

Expression 

0 

0 

164 

28 

0 

0 

0 

0 

202 

0.0% 

0% 

8.0% 

1.4% 

0.0% 

0.0% 

0.0% 

0.0% 

9.9% 

Business 

0 

7 

0 

0 

0 

0 

6 

0 

6 

0.0% 

0.3% 

0.0% 

0.0% 

0.0% 

0.0% 

0.3% 

0.0% 

0.3% 

Thoughts  quote 

& 

0 

0 

181 

39 

0 

20 

0 

0 

240 

0.0% 

0.0% 

8.9% 

1.9% 

0.0% 

1.0% 

0.0% 

0.0% 

11.7% 

Sports 

0 

7 

10 

7 

0 

0 

0 

0 

IS 

0.0% 

0.2% 

0.5% 

0.3% 

0.0% 

0.0% 

0.0% 

0.0% 

0.9% 

Culture 

0 

27 

61 

10 

25 

29 

0 

0 

161 

0.0% 

1.2% 

3.2% 

0.4% 

1.1% 

1.4% 

0.0% 

0.0% 

7.9% 

Natural 

disaster 

0 

7 

1 

0 

4 

1 

0 

5 

IS 

0.0% 

0.3% 

0.0% 

0.0% 

0.1% 

0.0% 

0.0% 

0.2% 

0.9% 

Humours 

0 

5 

65 

10 

0 

0 

0 

0 

so 

0.0% 

0.2% 

3.2% 

0.5% 

0.0% 

0.0% 

0.0% 

0.0% 

3.9% 

Provocative 

0 

4 

2 

0 

0 

10 

0 

0 

16 

0.0% 

0.2% 

0.1% 

0.0% 

0.0% 

0.5% 

0.0% 

0.0% 

0.8% 

Science  &. 
technology- 

0 

10 

0 

0 

6 

0 

5 

0 

21 

In  the  above  table  it  is  evident  that  mostly  facebook  is  used  for  ‘entertainment’  purpose  (44.0  percent)  and  the 
main  content  that  is  use  for  entertainment  most  of  the  time  is  ‘self-presentation’  where  people  publish  content  as  own 
photographs,  comments,  personal  event,  own  creations  (23.2  percent).  Cross -tabulation  between  ‘topic  of  the  post’  and  the 
‘subject  of  the  post’  depicting  here  that  in  ‘entertainment’  category  highest  number  of  sharing  a  issue  is  self-presentation 
(11.5  percent).  Self-presentation  adopted  here  as  -  personal  information  of  the  user,  sharing  personal  photos  or  videos,  life 
events.  Secondly  the  social  issues  were  more  discussed  by  the  users  and  large  number  of  posts  is  found  also  on  social 
issues  (17.3  percent).  Subject  of  the  social  issues  is  higher  in  news  element  (5.3  percent).  In  total  category  of  information 
got  the  second  highest  percentage  including  filtered  information  (19.1  percent)  and  unfiltered  information  (8.8  percent)  in 
total  (27.9  percent).  Third  category  is  personal  comment  (17.6  percent)  given  by  the  users  on  the  wall  through  their  own 
observation  on  a  particular  phenomenon. 

Conclusion  -  Main  findings  of  the  table  suggests  that  usually  facebook  is  used  for  entertainment  purpose  through 
self-presentation,  but  it  is  also  observed  that  users  seek  information  by  shared  content  on  social  issues. 

Following  table  is  the  Cross -tabulation  between  the  main  variable  ‘topic  of  the  post  and  the  nature  of  comment 
given  by  the  other  users  on  a  particular  post. 
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Table  4:  Cross-Tabulation  between  Topic  of  the  Post  and  Nature  of  the  Comments  Posted  by  the  users 


Topic  of  the  Post  and  Nature  of  the  Comments  Posed  by  the  users 

Topic  of  the  Post 

Nature  of  Comments 

None 

Formal 

Off  the 
Topic 

Opinion 

Personal 

Abusive/Hate 

Speech 

Appreciate 

Total 

Self¬ 

presentation 

162 

210 

0 

22 

59 

0 

22 

475 

7.9% 

10.3% 

0.0% 

1.1% 

2.9% 

0.0% 

1.0% 

23.2% 

Social  issue 

188 

69 

0 

75 

10 

1 

11 

354 

9.2% 

3.4% 

0.0% 

3.7% 

0.5% 

0.0% 

0.4% 

17.3% 

Political 

64 

16 

5 

14 

0 

0 

8 

107 

3.1% 

0.8% 

0.2% 

0.7% 

0.0% 

0.0% 

0.4% 

5.2% 

Health 

26 

10 

0 

14 

5 

0 

10 

65 

1.3% 

0.5% 

0.0% 

0.7% 

0.2% 

0.0% 

0.5% 

3.2% 

Education 

57 

25 

0 

4 

0 

0 

0 

86 

2.8% 

1.2% 

0.0% 

0.2% 

0.0% 

0.0% 

0.0% 

4.2% 

Cinema/  Songs 

19 

16 

4 

10 

0 

0 

10 

59 

0.9% 

0.8% 

0.2% 

0.5% 

0.0% 

0.0% 

0.5% 

2.9% 

Poetic 

Expression 

88 

40 

0 

29 

15 

0 

30 

202 

4.3% 

2.0% 

0.0% 

1.4% 

0.7% 

0.0% 

1.4% 

9.9% 

Thoughts/quotes 

131 

70 

0 

9 

5 

0 

26 

240 

6.4% 

3.4% 

0.0% 

0.4% 

0.2% 

0.0% 

1.2% 

11.7% 

Sports 

0 

16 

1 

1 

0 

0 

0 

18 

0.0% 

0.8% 

0.0% 

0.0% 

0.0% 

0.0% 

0.0% 

0.9% 

Culture 

74 

66 

0 

5 

10 

0 

6 

157 

3.6% 

3.2% 

0.0% 

0.2% 

0.5% 

0.0% 

0.2% 

7.7% 

Crisis 

9 

2 

0 

2 

5 

0 

0 

18 

0.4% 

0.1% 

0.0% 

0.1% 

0.2% 

0.0% 

0.0% 

0.9% 

Humorous 

40 

30 

0 

0 

0 

0 

10 

80 

2.0% 

1.5% 

0.0% 

0.0% 

0.0% 

0.0% 

0.4% 

3.9% 

Provocative 

1 

0 

0 

0 

0 

15 

0 

16 

0.0% 

0.0% 

0.0% 

0.0% 

0.0% 

0.7% 

0.0% 

0.8% 

Science  & 
technology 

12 

0 

0 

4 

5 

0 

0 

21 

0.6% 

0.0% 

0.0% 

0.2% 

0.2% 

0.0% 

0.0% 

1.0% 

Others 

28 

18 

0 

0 

0 

0 

1 

47 

1.3% 

0.9% 

0.0% 

0.0% 

0.0% 

0.0% 

0.0% 

2.3% 

None 

50 

32 

0 

0 

4 

4 

5 

95 

2.4% 

1.6% 

0.0% 

0.0% 

0.2% 

0.2% 

0.2% 

4.6' r 

Total 

949 

620 

10 

189 

118 

20 

123 

2045 

46.4% 

30.3% 

0.5% 

9.2% 

5.8% 

0.9% 

6.8% 

100.0% 

( Source  :  Primary  Data ,  Cross -tabulation  by  SPSS  version  20) 


This  table  identified  that  most  of  the  comments  were  on  self-presentation  (7.9  percent).  For  example  people  give 
comments  the  photos  of  close  friends,  peer  groups  or  the  personal  he/she  exactly  knows.  It  is  just  an  effortless  notion  to 
praise  someone  in  formal  way.  ‘Opinions’  were  more  expressed  in  the  category  of  ‘social  issues’  (3.7  percent)  than  the 
‘formal’  comment  which  is  the  highest  in  all  categories.  Posts  that  were  related  to  ‘political  issues’  also  has  ‘no  comment’ 
on  most  of  the  post  (3.1  percent). 
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Number  of  comments 


0,4% 


03% 


0*7% 


1*7% 


8*4% 


BNo  comment 
HI  to  10 

■  11  to  20 

■  21  to  30 

■  31  to  40 

■  41  to  50 

■  above  50 


Figure  2 

Conclusion-  So  the  findings  reveals  that  usually  users  feedback  is  passive  to  give  any  comment  on  a  post  or  very 
formal  comments  with  limited  words  that  is  common  for  social  networking.  But  on  social  and  political  issues  people  also 
expressed  their  opinion  and  take  part  in  conversation. 

CONCLUSIONS 

•  The  acceptance  for  the  use  of  profile  picture  for  self-propagation  creates  a  strong  relationship  with  social  trust 
here.  It  means,  online  user’s  first  step  to  link  with  the  social  networks  found  exclusively  reliable.  The  main  reason 
behind  the  use  of  profile  picture  by  most  of  the  users  is  the  self-identity  formation. 

•  It  may  assume  here  that  if  maximum  content  is  for  entertainment,  chances  are  more  to  identify  it  as  less 
innovative  or  creative  way  to  socialize  because  most  of  the  content  is  personal  photos  or  phrases  written  by  others 
only.  Own  created  material  has  little  appearance.  The  combination  of  entertainment  along  with  self-disclosure 
generates  narcissism  among  the  users  of  Facebook.  (Selfies,  Place  visited,  current  status,  likes  and  comments) 

•  In  the  process  of  socialization  it  is  important  to  express  own  view,  but  the  view  should  be  on  the  interest  for 
others.  The  view  counted  in  the  study  are  personal  comment  on  own  deeds.  So  it  can  be  associated  with 
socialization.  Formal  comments  included  fairly  a  notion  of  appreciation,  motivation  or  some  time  just  obligation 
to  reply  with  few  words.  This  is  a  social  norm  because  every  time  users  have  to  comments  on  their  close  friend’s 
post  just  for  sake  of  obligation.  Significantly  this  finding  is  associated  with  social  norms  and  obligation. 
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